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Holiday Trend

Quite simply, an Adult Contemporary outlet occupies the top position for the
“Holiday” survey period in each of the five Portable People Meter-based
methodology markets recapped below.

Each of the five preempted typical AC programming (as early as November 10™
and as late as December 3™) in favor of wall-to-wall Christmas music.

Houston: All-Christmas Music Is Code For #1
KODA's fourth successive monthly increase is a real doozie.

Heretofore, the Clear Channel Adult Contemporary was making progressions within the 6.0-6.9 range
(September-December) but its +2.3 December-Holiday burst (6.9-9.2, #1) is more than 2.5 times
greater than its three other advances combined.

One-tenth (6.6-6.5) decided November’s (6+) #1 ranking with KODA besting Urban AC “Majic”
(Radio One’s KMJQ) which likewise edged KODA in December by one-tenth (7.0-6.9) for the lead.

KODA also assumes the #1 position (7.02) when five-month (September-Holiday) PPM numbers are
averaged. With a second consecutive up month and September and October #1 finishes, “Majic” (not
surprisingly) has Houston’s second-best five-month average (6.74).

The only other Houston facility to register successive gains in the last four months is “Hot 95.7” (2.6-
2.7-3.0-3.3-3.8). In doing so, the CBS Radio CHR (KKHH) - which zooms from #13 in December to
#9 - overtakes heritage KRBE (3.4, #12) although KRBE is 11" the past five PPM months (3.68) and
“Hot” is 15" (3.08).

Within three-tenths of KLTN in November and December, Liberman’s KTJM bypasses its Regional
Mexican rival in the Holiday period (4.5, #6 - 4.0, #7). It is KTJM’s third straight up month.

Very much in contention for the #1 spot in October and November, Radio One rhythmic CHR “The
Box” (KBXX) posts its third successive down month (6.5-6.3-6.0-5.7). It finishes third however in the
Holiday period as well as through the last five months (5.80) and still has a wide lead over Univision
challenger KPTY (2.0, #21).

After a six-tenths November-December increase to 5.8, Clear Channel modern rocker “The Buzz”
(KTBZ) falls to 5.1 (#4). Its 5.8 and 5.1 represent high/low extremes in the past five months.

While KTRH has Houston'’s fifth-highest five-month PPM average (4.72), Talk is hardly on fire in the
market. The Clear Channel outlet is down for the second straight month and finishes ninth in the
Holiday period (3.8); sibling KPRC (1.0, #27) has its third successive dip; and KSEV (1.0, #27) falls
for the fourth consecutive month.

A similar scenario is taking place in Country as "93Q"” (KKBQ) posts its third successive downward
month (4.8-4.3-4.0-3.3). Eighth in December, the Cox Radio outlet drops to #13. CBS Radio’s KILT-
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FM (#16) is down or flat the past four months (4.3-3.2-2.9-2.9-2.6). Meanwhile, Cox Radio Classic
Country KTHT (“Country Legends”) is 18™ (2.3).

Well over half the Houston stations with at least a one-share (6+) in the Holiday survey period were
up compared to December (57% and generally by one-half share); 39% were down (typically -.35);
and 4% remained even.

With the exception of KODA’s massive +2.3 (December-Holiday), no other station in the market had
an increase or decrease larger than eight-tenths. Seven did not prove to be “lucky” for four Houston
stations (KTBZ, KTRH, KKBQ and KROI): All were down seven-tenths (December-Holiday).

Atlanta: More All-Christmas Music Buzz

A 2.4-share November-December gain lifted "B98.5” (WSB-FM) from #6 to #4 (6+) but when the
Cox Radio Adult Contemporary outlet made an identical December-Holiday increase (6.7-9.1), it
surged to the top of the leader board. Through four months of PPM-based methodology, “"B98.5"
(which played all-Christmas music December 3™ through the 25™) has a 6.15 average, placing it
fourth.

Results are a mixed bag though for Talk sibling WSB-AM. For the second successive survey period, it
registers a significant decrease. November-December’s 1.4-share dip is followed by a 1.1-share loss
(8.2-7.1). While WSB-AM finishes #4 for the Holiday month, it still maintains Atlanta’s #1 four-
month PPM average (8.45) and continues to enjoy a roughly five-to-one advantage over Clear
Channel competitor WGST (1.4, #24).

In addition to finishing the Holiday month in the runner-up position, WALR also possesses the
market’s second-best four-month PPM average (8.07). Urban Oldies “Kiss” has been consistent the
past four months - its 8.0 (Holiday) matches its 6+ October stat.

For the second successive month, CBS Radio Urban Contemporary WVEE (*V-103") notches a 7.6
(#3). In the meantime after beginning with a 3.5 in October, Radio One’s “Hot” (WHTA, #11) is
stuck on 3.4 for the third successive PPM survey period.

Citadel’s “Kicks” (WKHX) is fifth in the Holiday month (5.7) as well as October-Holiday (5.77). It's
done so while remaining in a narrow 5.7-5.9 range. Country rival “The Bull” (Clear Channel’'s WUBL)
is #21 October-Holiday (2.12) as well as for the Holiday month (2.1, down from #16 in December).

After seeing its advantage fall to eight-tenths in December, Cumulus’ "Q100” (WWWQ) once again
leads Lincoln Financial’s “Star” (WSTR) by 1.2 (4.3-3.1). The two CHRs rank #8 and #12,
respectively, in the Holiday period.

Four-month PPM highs are registered by WPZE and WFSH. Radio One Gospel “Praise” rises 4.3-5.5
and is #6 Holiday and October-Holiday (4.75). Salem’s Contemporary Christian “Fish” gains nine-
tenths (2.8-3.7) to rank ninth for the month.

Late last month (1-28), Radio One Smooth Jazz WJZZ became Urban AC “Magic 107.5.” Final
numbers as a Smooth Jazz outlet are 2.6 (Holiday, #16) and 17" (2.57) based on a four-month PPM
average. Co-owned “Grown Folks Radio” (WAMJ) posts its lowest 64+ number (October-Holiday, 2.4)
and ranks 19 although it is #13 (3.00) October-Holiday.

Cumulus rocker “99X” (WNNX) barely breaks its string of three straight 1.6 shares with a 1.7
(Holiday, #22) but Clear Channel’s WKLS (2.9, #13) still has a comfortable lead.

Just over one of every three Atlanta stations with at least a one-share (6+) in the Holiday survey

period were up compared to December (36% and generally +.65); 44% were down (typically -.41);
and one in five - 20% - remained the same.

Philadelphia: Still fanatic over "B101”



In light of Philadelphia having the longest (albeit still brief) PPM history it's curious some of the
wildest fluctuations we've witnessed are occurring in the City of Brotherly Love.

Current ones undoubtedly can be attributed to “Holiday” programming and listening patterns which
brings us to Jerry Lee Adult Contemporary “B101” (WBEB) which, after remaining flat (8.1,
September-October, 6+) turns in its second successive upward month.

This time the #1 outlet which began playing all-Christmas music November 15" rockets 8.4-11.9.
After three successive gains, Greater Media AC challenger "Now 97.5” (WNUW) came to within 2.3
shares of "B101” in December (6.1) but drops a complete point (5.1, #5). WBEB's five-month PPM
average (8.80) is the largest of any other top eight market station. Specifically in Philadelphia, it is
2.20 stronger than runner-up (CBS Radio News) KYW’s 6.60; “Now” is 12" (3.44).

Radio One Urban AC WRNB registers its strongest 64+ number in the last five months (3.8, #7) as it
attempts to chip away at WDAS-FM’s (6.6, #2) lead which, in November, was as high as four shares.
WDAS-FM'’s five-month average is 6.38, placing it third whereas WRNB's 2.96 is 17",

Others posting five-month highs are Modern Rock WRFF (3.9, #6); rhythmic CHR “Wired” WRDW
(3.8, #7); and Clear Channel Urban Contemporary “Power 99” WUSL (3.6, #10).

Now for the truly puzzling case of Philly’s Talk situation. Fourth in October (5.9) and fifth in
November (5.0), CBS Radio’s WPHT plummeted to 19" in December (2.9). The freefall continues as
it is 21 (1.8, Holiday). Even with three successive decreases of its own (4.0-3.9-3.7-2.8), NPR’s
WHYY (#17) has overtaken WPHT although WPHT's five-month average (4.12, #7) is better than
WHYY’s 3.66 (#9). Furthermore, Trenton’s “"New Jersey 101.5” (WKXW) is the only station with a
1.0-share or higher in December to fall below that level in Holiday (1.1-0.9).

After consecutive increases (September-October and October-November), Classic Hits WOGL remains
flat (5.4). It's #4 for the Holiday month as well as September-Holiday (5.68).

This is WMMR's fourth successive downward trend. The Greater Media rocker finished sixth
September, October, November and December but falls to #10 (3.6). Based on September-Holiday
averages though, WMMR's 4.24 ranks fifth. CBS Radio’s WYSP is off for the second straight month
(2.1, #20).

Greater Media classic rocker WMGK decreases for the third consecutive month (3.7, #9).

Like WMMR, Country WXTU (3.4, #12) falls for the fourth successive time. The Beasley Country
outlet might take some comfort in that the combined declines are nine-tenths and its five-month
average is #8 (3.82).

Only 29% of Philadelphia stations with at least a one-share (6+) in the Holiday survey period were
up compared to December (generally +.95 - although WBEB accounted for 52% of the total upward
movement); 58% were down (typically -.44); and 13% were flat.

Washington: WASH Jumps On TOP

Not only does WASH break December’s first-place tie with News WTOP (8.9) by ascending to 11.6 for
the Holiday month, the Clear Channel Adult Contemporary is the only Washington outlet (among
those with at least a one-share, 6+) to register three successive up trends. Based on an October-
Holiday average, WTOP emerges at #1 (9.20) and WASH, which began playing all-Christmas music
November 21, is #2 (8.32).

After jumping out to an 8.1 in October (#2), noncommercial WAMU is off for the third successive
month (6.4) but ranks third (Holiday) and October-Holiday (7.40).

On the strength of a 5.0-6.1 (December-Holiday) leap, Howard University’s WHUR (#4) has its
biggest PPM lead (1.8) over Radio One Urban AC rival “"Majic” (WMMJ) which ranks seventh (4.3).
WHUR’s average from four PPM surveys is 5.42 (#5) compared to Majic's 4.22 (#11).



Subsequent to back-to-back gains, Citadel Hot AC “Mix” (WRQX, 4.0 - #10) is off a full share, the
market’s largest December-Holiday decline. Co-owned Talk WMAL notches a second straight down
month (3.6-2.5-2.3) and is 16" for the Holiday period as well as 16™ on the basis of four PPM
months (2.90). WRQX is ninth through four months (4.45).

The nine-tenths (4.8-3.9) hit rhythmic CHR WPGC-FM (#13) took October-November is followed by
successive one-tenth dips (3.9-3.8-3.7). CBS Radio Classic Rock sibling “The Globe” (WTGB) is the
market’s other outlet with three consecutive downward moves although it's a bit deceptive since two
of the three have been by one tenth. “The Globe” has fallen a total of seven-tenths (October-
Holiday). Meanwhile co-owned Tropical “El Zol” (WLZL) follows successive gains with a half-share
loss (2.6-2.1, #17).

Holiday marks Classical WETA's (5.0, #6) second straight month of upward momentum.

Bookends of WMZQ'’s four PPM months are 3.2-shares (October and Holiday); in between are 3.5s in
November and December. The Clear Channel Country station is 14" Holiday and 14" on a four-
month average (3.35).

Classic Hits WBIG's successive 3.0-shares (October-November) are followed by two 3.1s (December-
Holiday, #15) while Red Zebra’s Sports WTEM (#17) posts a third straight 2.1.

With a very similar profile from what we witnessed in Philadelphia, just one in four of Washington
stations with at least a one-share (6+) in the Holiday survey period were up compared to December
(25%, generally +.94); six in ten (60%) were down (typically -.40); and 15% were flat.

Detroit: Nice Going!

Riding its third successive up month, WNIC owns the Motor City’s best October-Holiday PPM average
(8.42) and outdistances co-owned runner-up WKQI (5.8) for the Holiday lead by an absolutely
ridiculous 7.4 shares. The Clear Channel Adult Contemporary’s gaudy 13.2-share is nearly three
times greater than its November 4.5 when it edged format foe “Magic” (Greater Media’s WMGC) by a
slim 1.2 shares. The chasm now is about eight and one-half times greater (13.2-3.1) for the station
(WNIC) that commenced all-Christmas music programming November 10",

As far as CHR WKQI is concerned, its 5.82 four-month average (#2) is the result of (6+) shares in
the 5.7-6.0 range.

Displaying a similar consistency is CBS Radio all-News WWJ which is third in the Holiday month (5.3)
and fourth October-Holiday (5.42). There’s been just a two-tenths high/low variation in its four 6+
stats (5.5-5.3).

WILB ranks seventh for the month and tenth based on an October-Holiday average (4.50). The Clear
Channel Urban Contemporary’s best months were November and December (4.6) and its “lowest”
are October and Holiday (4.4).

Down for the second successive month (6.0-5.2-4.4), Talk WIR finishes seventh for the month but is
fifth (5.30) when PPM’s four months are averaged.

This is the closest Radio One’s “Kiss” (WDMK, #17) has come to Clear Channel Urban AC competitor
“Mix” (WMXD, #5) in four PPM months but “"Mix” owns a 4.6-2.9 advantage. WGPR had overtaken
“Kiss” in December but is 18" (2.6).

Country shares grow from 7.2 (December) to 8.6 (Holiday). CBS Radio’s WYCD (#11) dips for the
second straight month (4.8-4.1-4.0) while Clear Channel’s “Fox” (WDTW, #19) ends its streak of two
down months by advancing 2.1-2.5. With another up month, Liggett’s "Q Country” (WSAQ) is the
big winner as it trends .2-1.0-2.1 and finishes 21,

Both Sports outlets here are relatively steady. CBS Radio’s “Ticket” (WXYT-FM) is 11*" (Holiday) and
12 on a four-month average (4.20). This is its weakest showing so far (4.0) but it’s only four-tenths



lower than its best (November’s 4.4). For the third successive month, WDFN is off by one-tenth (1.5-
1.4-1.3-1.2) and finishes the Holiday month 24,

Other Detroit stations with three successive down months are (#6) Classic Rock WCSX (

5.7-5.5-5.2-
4.5); (#13) Smooth Jazz WVMV (4.3-4.1-3.7-3.6); and (#6) Adult Hits WDRQ (4.2-3.8-3.5-3.1

).

Just over half the Detroit outlets with at least a one-share (6+) in the Holiday survey period were
down compared to December (52%, generally -.32); 36% were up (typically +.61); and 12%
remained even.

Four of the top ten are Clear Channel owned: #1 WNIC; #2 WKQI; #5 WMXD; and #7 WILB.

With two each are CBS Radio (#3 WWJ and #10 Oldies WOMC); Citadel (#4 WDVD and #7 WIR);
and Greater Media (#6 WCSX and #9 Rock WRIF).

“The Mike Kinosian Interview” profiles of CBS Radio/Tampa Market Manager Ed Krampf (1-5-2009);
Los Angeles morning man/countdown host Rick Dees (1-12-2009); Local Focus President Kay Olin
(1-19-2009); Syndication One morning talent Rickey Smiley (1-26-2009); Children’s Miracle Network
Senior VP/Radiothon Steve Oshin (2-2-2009); Educational Media Foundation CEO Mike Novak (2-9-
2009); and Zapoleon Media Strategies President Guy Zapoleon (2-16-2009) are archived Here:

www.insideradio.com/links.asp
-- Mike Kinosian, Mike@InsideRadio.com
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